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CAMERA READY
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DECEMBER/
JANUARY

Overnight Camps | Holiday Happenings | Gift Guide
Charitable Giving

Overnight Camps,
Schools & Childcare Centers

November 13

November 15

FEBRUARY/
MARCH

Camps and Summer Programs | Youth Arts & Education

Camps & Summer Programs

January 15

January 17

APRIL/MAY

Health & Fitness/Sports | Kids Parties
Entertainers & Venues | Mother’s Day

Sports, Health & Fitness, Party

March 11

March 13

JUNE/JULY

Summer Fun with Expanded Calendar
Father’s Day | Special Needs

Pregnancy Guide, Special Needs

May 13

May 15

AUGUST/
SEPTEMBER

Back-to-School | The Arts | Dance | Theatre

Back-to-School Guide, Aftercare

July 15

July 17

OCTOBER/
NOVEMBER

Preschool and Child Care | Halloween Happenings
Santa Sightings | Charitable Giving

Classes & Lessons
Open House Dates

September 9

September 11

All themes subject to change.

Open September 21
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Getting Crafty on a Budget
Inspires Thrifty Fun
Gina GallucciWhite
is a local mom,
writer and reporter
for several local
and national
news outlets.

After watching
a number of
YouTube videos
on how to
tear clothing
for zombie
costumes, I
grabbed a pair
of scissors and
went to work.

S

hortly after Halloween two years ago, my
son announced that he wanted his next costume to be Jason Voorhees.
Why? I am not really sure.
He has never even seen a horror movie let alone
one from the Friday the 13th franchise, but he
never wavered all year in his costume pick. I think
it was his fascination with the old school hockey
goalie mask.
The only problem with his choice was that were
no costumes like this to buy for a tween. I found
many adult-sized costumes, but none to fit my
10-year-old. (In case any large costume producers
are reading this: Not every tween boy wants to be a
Marvel/D.C. superhero.)
I can’t sew and I will never be that Pinterest-worthy mom, so I had to get creative in how
to piece together this costume. I Googled costume
pictures of the legendary screen villain and found
one where he was wearing a torn-up denim shirt, a
white T-shirt and blue jeans.
My son had a white T-shirt and a pair of jeans
that looked pretty beat up from every-day wear,
so that part was done. But there was no way I was
going to buy a brand-new denim shirt just to completely destroy it. So, I decided to go to Goodwill.
I donate to the Walkersville location quite often as
my two kids have outgrown clothes and toys, so I
figured I’d give it a try.
I ended up finding a beautiful George-brand
denim button-up shirt in excellent condition for
$1. It was a tad big on my son, but Jason Voorhees
doesn’t look like the type of criminal that has to
have fitted clothes.
After watching a number of YouTube videos
on how to tear clothing for zombie costumes (go
ahead, look them up), I grabbed a pair of scissors
and went to work. I’ve got to admit that I was a little sad to tear up this shirt, because it looked like it
had not been worn much, if at all.
As I snipped away at the fabric, I was actually
surprised at how hard it is to make the tears look
realistic. I ended up making small cuts with scissors and then using my fingers to rip the incision
bigger and pull at the fraying threads. I cut off any
parts that were neatly sewn together and made
them as jagged as possible. Then we threw the shirt

in some dirt and charcoal with some splatters of
fake blood to complete the look.
I found a hockey mask at a Halloween store, but
it was plain white and didn’t have the red markings like the character’s traditional facial cover up.
After red paint failed to properly adhere, we ended
up using a red Sharpie which worked well. My husband scuffed up the mask with sand paper and he
applied ash leftovers from a recent cookout for a
weathered, beaten-up look.
After finding a fake machete online, the total
price for the costume was less than $10. This was
the cheapest costume my son has ever worn, but
I think one of the best because of all the creative
work it took to bring it to life. I’ll admit, I had fun.
Goodwill also helped me to create a costume
for my daughter when her class did a wax museum
project. Each child was asked to pick a famous
individual/hero to research, highlighting his or her
background, accomplishments and how the hero
overcame obstacles. Projects were displayed in the
school cafeteria “museum” with the students posing by info boards they created. When passersby
pressed a button on the board, each student came
to life to discuss his or her hero.
My daughter chose Urbana High School graduate and American Ninja Warrior superstar Jessie
Graff. One of the stuntwoman’s most iconic outfits was inspired by Wonder Woman and featured
a red crop top and a blue skirt with white stars. I
had searched online for possible matches, but each
were too expensive for a one-day event.
I headed back to Goodwill since my previous
excursion was successful. I found a red top with
small stars and a big blue star on the front. For the
bottom, I found a one piece Fourth of July dress
with red and white stripes on the top and a blue
skirt with white stars. The skirt was actually sewn
into the top so I was able to cut the skirt off at the
hem without having to sew it (whew!). I reused the
discarded top as a rag to clean shelves. The look
cost less than $5 and my daughter was thrilled to
match her hero.
My takeaway: As your children outgrow items,
don’t throw them away. Make sure to donate them,
knowing that they may come to life again at a wax
museum or a Halloween party near you. ■
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Can We Really AFFORD College?

YOU SHOULD
FC FUNPROBABLY START SCREAMING...
{

One financial
advisor offers
tips

OPEN FRI – SAT • 9/27 – 11/2

october

}

Here’s a roundup of fun
seasonal events
happening in Frederick
County this fall.

OCTOBER 5-6
Fall Festival Weekend

Frederick County Farm
Museum
Association hosts its annual
Old National Pike Park, 10
fall festival,
a.m.-4 p.m. $5. the Woodshed
featuring hayrides, crafts,
recreater.comZombie Paintball
Escape
activities, and of course, music, kids’
a tractor&pull.
Hayride of Horrors
Barn of Bedlam

Rose Hill Manor Park, 10 a.m.-4
$1 parking donation. recreater.c p.m.
om

OCTOBER 15
FREE
VIP Fastpass
‘The Office:
A Musical
Skip to the front of allParody’
attractions!

OCTOBER 5-6
Brunswick Railroad Days

This two-day festival is
full
drinks, music, games, craftsof history, food,
and more!

Brunswick City Hall. 10 a.m.-5
p.m. Free.
brunswickrailroaddays.org

From the moment that pregnancy test turns positive, the lives of today’s
parents are intoned with one sacred financial maxim: Save for college.

34
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BY JESSICA GREGG

It’s no wonder this wisdom is imparted
when one considers that the average cost
of a private university in the U.S. is $44,551
per year, according to the National Center
for Education Statistics. In a 10-year period,
that price increased by 24 percent, and that
was after inflation adjustments.
And currently, student debt in the U.S. is
$1.5 trillion or $34,000 of debt for each person in our country.
It’s “overwhelming,” agrees Jonathan
Murray, a financial advisor for UBS. Parents who want their children to start adult
life with as little debt as possible have to figure out how to save for those educational
expenses. At the same time, they, like singles and childless couples, may also be
saving or paying for a home as well as their
own retirement.
And at a greater rate than previous generations, today’s twentysomethings and
thirtysomethings also are paying off their
own student loans.
“How do you all that,” Murray says,
literally asking the $100,000 question.
His No. 1 recommendation? Millennials need to start saving for
retirement now, he says, pointing out

OCTOB
7612ER
Willow
12-13Road, Frederick
The Great Pumpkin Patch

Embrace your inner Linus
day pumpkin event. Kids with the twocan enjoy
hayrides, jump in inflatables
faces painted, bring a bag , have their
collecting and more. Of for candy
course, the real
purpose of the weekend
is to find that
perfect pumpkin.

“there’s no such thing as a retirement loan.”
Even putting aside a small amount of money
will be helpful, he says.
Next, pay off any high-interest credit
cards, he says. “Too many millennials only
pay off the minimum due.”
Then, if able, parents can begin to put
$100 to $200 a paycheck in an educational
savings account. Look for a college savings plan — he recommends the Maryland
529 Investment Plan run by T. Rowe Price.
Another savings option is actually a prepaid
tuition plan for a Maryland school, which
locks plan users in at today’s tuition rate.
The one potential downside is that parents
will also lock in which school their children
will attend.
Want to read more about these plans?
Murray recommends doing research
through savingforcollege.org.
Another option is an education savings
account, a “mini 529” that allows parents
to invest up to $2,000 a year. There are also
Series EE savings bonds that can be purchased through the Treasury Department
and be used for educational expenses.
Finally, a handful of colleges and universities across the nation (about 35)

OCTOBER/NOVEMBER 2019

have adopted income-share agreements in which a student pledges a
certain percentage of post-graduate
income, anywhere from 2 to 7 percent based on major and other factors, in
exchange for tuition. Essentially it’s a loan,
but payback is structured differently.
Purdue University in Indiana was the first
to adopt this innovative approach, Murray
says, which on the plus side “forces parents and kids to have skin in the game and
graduate.”
This is worth noting because much of the
student debt in this country is from students who do not graduate, he says, “which
is such a shame. The college premium is at
an all-time high. Kids with degrees will earn
more.”
His last bit of advice? “Avoid bumpersticker peer pressure.” Murray served as
assistant dean of admissions at Dickinson
College in Carlisle, Pennsylvania for six
years and says “parents think they need to
get their child in the best school out there.”
That’s not true. They need to find the
“best fit” for their child, he says. “You don’t
want them be miserable because you wanted
cocktail bragging rights.” ■

OCTOBER 6
Cat Tales Under a Full

Moon

Kick off this year’s concert
season
with this purr-fectly cat-inspire
d show
from musicians Laura Armstrong
and
Jennifer Rundlett.

With
this coupon. Not valid with other offers prior
OCTOB
ER
18
to purchase. 1 coupon per person. Expires 11/2/19.
Movie Night on the Creek

OCTOBER 9-13
TotSwap

t

Welcome fall with this
annual
which includes apple butter festival,
making, tours
of the historic site, craft
makers, local food
vendors and more.

FREE Zombie Paintball Reload
Buy 1 Paintball Reload at
Regular Price, Get the 2nd

FREE

With this coupon. Not valid with other offers prior
to purchase. 1 coupon per person. Expires 11/2/19.

Carroll Creek Amphitheater,
6-10 p.m. Free.
downtownfrederick.org
OCTOBER 18
Slightly Scary Sensory

It’s every bargain-hunting
annual sale — Tot Swap! parent’s favorite
Check out the
deals in this four-day shop
clothing, equipment, toys fest of kids’
There are private pre-salesand more.
and consignor
events as well.

OCTOBER 11-12
Fallfest at Catoctin Furnace

FREE

Weinberg Center, 7:30 p.m.
Standard tickets
start at $22. weinbergcenter.org

Bring your family (and
pups)
showing of “Ghostbusters” for the Friday
the mood for Halloween to get you in
drinks are available for . Snacks and
purchase.

Frederick Communit y College’s
Jack B.
Kussmaul Theatre, 3-4:30
p.m. Free.
calendar.frederick.edu

Null Building at the Frederick
County
Fairground s, hours vary. Free.
totswap.ne

This one is for the parents.
Take the
night off and
join
Buy
1all
VIP
yourFastpass,
coworkers as they take favorite "Office"
theFastpass
stage for this
2nd VIP
hilariousGet
musical
parody.

Walk

Children use their senses
slightly scary stations and to explore
concoct a
witch’s brew, play with
“spider
discover animals that enjoy webs,”
and more. Recommended the nighttime
for ages 3-6
years. Rain date is Oct.
20.

Pinecliff Park, 6-7:30 p.m.

WANT A BEAUTIFUL SMILE?

$9. recreater.com

WE’LL GIVE IT TO YOU
STRAIGHT.

OCTOBER 19
March of the Scarecro
ws

What a wonderful tradition
residents, organizations andthis is! Middletown
can make a scarecrow for businesses
this annual
contest. Participants must
register, pick up
a scarecrow-making

kit and return
their
toothmanorthodontics.com
Hagerstown
301.791.1770 Frederick 301.662.3366
completed creature

to the Municipal Center
by Oct. 18. (Check website
for
The scarecrows will be put more details.)
Main Street through Nov. on display along
2.
day when scarecrows fans But Oct. 19 is the
2019 Platinum Provider
can come out and
cast their votes their favorite.
Catoctin Furnace, 10 a.m.-4
p.m. Free.
MATHEW | HAGERSTOWN
Call or visit us today and for
ask us about our promotion. Reference discount code FRC19.
catoctinfur

nace.org
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Main Street, Middletown,
voting
2-5 p.m. Free. middletown.md.us on Oct. 19,
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ADVERTISING RATES

Size

Width x Height

1x

3x

6x

Front Cover

9.125 x 11.625 (Full page with bleed)

$1500

$1250

N/A

Glossy Back Cover

9.125 x 11.625 (Full page with bleed)
7.125 x 9.4375 (Full page/live area)

$1352

$1217

$1082

Inside Front Cover
Inside Back Cover

9.125 x 11.625 (Full page with bleed)
7.125 x 9.4375 (Full page/live area)

1242

1118

994

Full Page Premium

9.125 x 11.625 (Full page with bleed)
7.125 x 9.4375 (Full page/live area)

942

848

754

Full Page

9.125 x 11.625 (Full page with bleed)
7.125 x 9.4375 (Full page/live area)

827

772

716

1/2 Page Horizontal

7.125 x 4.625

472

439

405

1/2 Page Vertical

3.5 x 9.4375

472

439

405

1/3 Page Square

4.75 x 4.625

357

329

300

1/3 Page Vertical

2.25 x 9.4375

357

329

300

1/4 Page

3.5 x 4.625

254

234

214

1/6 Page Square

3.5 x 3.0625

242

223

203

1/6 Page Vertical

2.25 x 4.625

242

223

203

1/8 Page

3.5 x 2.25

151

139

127

1/12 Page

2.25 x 2.25

125

110

95
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1/8 Page

1/3 Page
Square
1/3
Page

Full Page
1/3 Page
Square
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DEADLINES

The deadline for all advertising is the second
Wednesday of each month.
REV 082219

1/2 Page
V

1/8 Page

1/3 Page
Square

1/6
Page
V

1/12
Page
1/12
Page
1/24 1/24
V
V

1/4 Page

1/2 Page H

1/24 H
Class
1/24 H
Class

PRODUCTION NOTES

1/6 Page
Square
1/6 Page
Square
1/6 Page
Square

Camera-ready art accepted by email. Ask
your sales representative for a current list of
acceptable formats and production guidelines.

DIGITAL ADVERTISING RATES
Kind


Size

Cost

Description

330 pixels wide x
75 pixels high

$200/month

Banner Ad 2

Your ad appears at the top of the home page
and all pages of our website above the masthead.



Banner Ad 1
Banner Ad 3

$200/month

Position one and two 100% share of voice (can be
animated).

$200/month

Position three rotates up to three advertisers.

410.902.2300 | 301.230.2222
FredericksChild.com
Please submit ad materials
to your sales consultant

Premium Jumbo
Tile Ad

300 pixels wide
x250 pixels high

$699/month

Jumbo tile ad appears as the tile at the top of the
home page and all other pages throughout the
website.

Jumbo
Leaderboard

660 pixels wide x
95 pixels high

$600/month

This leaderboard appears on the home page.

Tile Ads

300 x 250 pixels

$200/month

Tile ad appears on the home page and all other pages
throughout the website.

In-Article Ad

468 pixels wide x
60 pixels high

1 month
3 months
6 months

These ads appear within an article on our website.

Sponsored Articles 500 maximum
words
and Link

$299/month
First month featured on the
home page.

The article title is listed on our home page for one
month under “Sponsored Articles” and remains on
FredericksChild.com for six months.

Video

Max of 60
seconds

$399/month

This is a video/virtual tour of your school or business.
It appears on the home page.

Web Package

Adjustable

$699/year

Enhance your listing with a live link to your website and
make it stand out with a logo or artwork that attracts
attention and a spotlight ad.

Link and Logo

Adjustable

$499/year

Enhance your listing with a live link to your website and
make it stand out with a logo.

Digital Spotlight

Adjustable

$250/year

An advertorial listing with 55-65 words of copy and a
photo.

E-Newsletter Ads

600 pixels wide x
90 pixels high

$200/per E-Newsletter

Ads appears in our bi-monthly, 13,251 data base,
newsletter. There is a top, middle and bottom position.
E-news comes every Thursday

Social Media
Announcements
E-Blasts

11459 Cronhill Drive, Suite A | Owings Mills, MD 21117
410-902-2300
11900 Parklawn Drive, Suite 300 | Rockville, MD 20852
301-230-2222
REV 082219
midatlanticmedia.com

$450/month
$325/month
$250/month

$150/post
600 pixels wide x
1115 pixels high

$400/E-Blast

We use Delivra for our email blasts.*

*Must be JPG image, HTML or we can build it for you. HTML format: Client must supply the HTML. HTML page should be 600 pixels wide by unlimited depth. All images must be hosted by the client and embedded
using full image path (i.e. http://sampledomain.com/images/Myimage.jpg). In-house build: Client must supply all images, text and links (URL’s) for us to design the blast. Client should proof the text, as it will be
copied and pasted as it was supplied to us. Client must supply a general layout. Because of how a web page appears is dependent on the end-user’s computer, fonts used in these are very generic. Please choose Serif
or San Serif only. You should supply the URL link and a subject line.

ADVERTISING SPECIFICATIONS
Print

AD PREPARATION
All ads must be made with 100% Black, no rich Blacks. If color, ads must be CMYK with Black at 100%.
Ink density should be 240 maximum. All ads must have a border around them.
AD SUBMISSION
Digital files only, no film or prints accepted. Submitted files must be compatible with Macintosh OS.
No Windows or Publisher documents will be accepted. We accept the following:
Adobe PDF PREFERRED. All fonts embedded. 100% Black or CMYK process with Black 100%.
High Resolution/Press Quality optimized.
Adobe InDesign CC 2019 or earlier. All linked files and fonts.
Adobe Illustrator CC 2019 or earlier. 300dpi/CMYK, fonts converted to outlines.
Adobe Photoshop CC 2019 or earlier saved as psd file. 300dpi/CMYK or Grayscale. Any image saved as a Halftone
should be 300 dpi and the input level changed to 240 (default in Photoshop is 255). Please check your darkest areas using
the navigator/information levels in Photoshop. This will prevent the ink gain on the presses from spreading too much. No spot
colors. All Blacks must be 100% black.
UNACCEPTABLE FORMATS. We will not accept ads in Microsoft Word or Publisher. If you are submitting text to be typeset by
Frederick’s Child, all images should be sent separately, not embedded in the Word file. Any fonts supplied by an advertiser on a
PC must accept a substitute font.

Online
410.902.2300 | 301.230.2222
FredericksChild.com
Please submit ad materials
to your sales consultant

SPECIFICATIONS FOR DIRECTORY LOGOS
Directory Logos will appear above the advertiser’s business name in the appropriate directories. Logos should be JPG or GIF
files measuring 75 pixels high. Width will be proportional (400 pixels max). Frederick’s Child can resize logos that are sent in a
PDF, GIF or JPG file, if necessary.
BANNER ADS ON FREDERICKSCHILD.COM
Banner Ads should measure 330 pixels wide by 75 pixels high
Format: GIF or Animated GIF
SPECIFICATIONS FOR TILE ADS ON FREDERICKSCHILD.COM
Size: Tile ads should measure 150 pixels X 150 pixels
Format: GIF or Animated GIF file
SPECIFICATIONS FOR SPONSORSHIP AD IN FREDERICK’S CHILD E-NEWS
Size: 600 pixels wide by 90 pixels high
Format: JPG or GIF

11459 Cronhill Drive, Suite A | Owings Mills, MD 21117
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301-230-2222
REV 041519
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SPECIFICATIONS FOR FREDERICK’S CHILD E-BLAST
Size: 600 pixels wide x 1115 pixels high
Format: JPG, GIF or HTML

